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ORDER

1. This is a suo-moto case taken up by the Central Consumer Protection Authority

(hereinafter referred to as 'CCPA' or ‘the Authority') against Next IAS [Made Easy Learnings

Pvt. Ltd.] (hereinafter referred to as 'the opposite party') with regard to alleged misleading

advertisements published on its official website (www.nextias.com). The following claims

were made in the impugned advertisement:-

i."4 in Top 10"

ii."9 in Top 20"

iii. "45 in Top 100"

iv. "Total 290 selections out of 685"

v. "42% of Total Selection"
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2. The Central Consumer Protection Authority has been established under Section 10 of

the Consumer Protection Act, 2019 (hereinafter referred to as 'the Act') to regulate matters

relating to violation of consumer rights, unfair trade practices and false or misleading

advertisements prejudicial to the interest of the public and consumers and to promote, protect

and enforce the rights of consumers as a class. Section 18(1) of the Act provides that the Central

Authority shall ensure that no false or misleading advertisement is made of any goods or

services, prevent unfair trade practices and ensure that no person engages in unfair trade

practices.

3. Taking cognizance of the aforesaid advertisement, the CCPA, in exercise of powers

conferred under Section 19 of the Act, conducted a preliminary inquiry to examine the

genuineness of the claims made therein. During the preliminary inquiry, it was observed that

the opposite party prominently displayed the names and photographs of successful candidates

and simultaneously advertised various courses offered by it on its official website, namely

"First Step - NCERT Based Course for IAS", "GSPM Foundation Course for CSE 2023", "GS+

CSAT Foundation Course for CSE 2023" and "Mains Advance Course". However, the specific

course opted by the said successful candidates in the UPSC Civil Services Examination, 2021

was not disclosed in the impugned advertisement, nor was any material available to substantiate

the claims made therein.

4. Accordingly, the CCPA issued a notice dated 25.08.2022 to the opposite party with

respect to violation of the provisions of the Act on account of misleading advertisement by

concealment of important information, namely, the specific course opted by the successful

candidates. The opposite party was granted an opportunity to furnish its response within 15

days of issuance of the notice, along with the following documents, to substantiate its claims:-

i. Registration forms of the rank holders claimed to be students of the opposite party.

ii. Date of  joining of each such student.

iii. Duration of the course attended by such student.

iv. Fee paid, along with copies of receipts.

v. Student ID.

vi. Verified testimonials from the students concerned.
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5. In response to the notice, the opposite party filed its reply dated 31.08.2022, wherein it

submitted that:-

i. It is an institution of about five years' standing, whose founder had already established

one of India's leading institutions for competitive examination preparation, namely

'MADE EASY', with over 20 years' experience;

ii. During the COVID-19 pandemic, it had offered its courses, test series and interview

guidance at a nominal cost in most cases at ₹1 with the objective of making its services

accessible to the largest possible number of civil services aspirants;

iii. It discloses more information about its students than other institutes and furnished the

registration forms, student IDs and fee receipts of the rank holders and other students

of the institute; and

iv. The success of an institute cannot be assessed merely by the number of years of its

existence, but must be assessed with reference to the experience and expertise of its

management in imparting coaching for competitive examinations.

6. Upon examination of the data of 291 students furnished by the opposite party, it was

found that most of the students had enrolled for the Interview Guidance Programme or short-

term online courses availed only after successfully clearing the Preliminary and Main

examinations on their own and that only 4 candidates had taken classroom coaching for an

optional/foundation course. The opposite party had not disclosed this information in the

impugned advertisement. The CCPA was, accordingly, satisfied that a prima facie case of

misleading advertisement and unfair trade practice existed and, vide letter dated 05.07.2023,

requested the Director General (Investigation) ['DG (Investigation)'] to conduct a detailed

investigation into the matter.

7.

i.

The DG (Investigation), in its investigation report dated 27.10.2023, submitted that:-

Upon examination of the opposite party's reply dated 31.08.2022, it was noted that

certain material particulars were missing therefrom and the opposite party was

accordingly called upon, vide letter dated 01.09.2023, to furnish registration forms,

dates of joining, course duration, fee receipts, student identification and verified

testimonials of the claimed rank holders, to which the opposite party responded vide e-

mails dated 15.09.2023 and 26.10.2023;
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